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This document includes all the elements that constitute the
brand identity of Tegoder Cosmetics.

This brandbook helps us use the different elements of our
visual identity in a correct way, and move ourselves within
some guidelines that allow maintaining the brand coherence.
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Before starting to use the elements of the brand, it is important
that you know us inside. Our DNA defines our graphic identity
and Is expressed orally by means of our voice & tone.



Tegoder Cosmetics Brandbook
] Brand DNA 1.1 Purpose
Purpose

The purpose is that idea that describes
our great raison d'étre. The main thought
that leads all the rest.

It reflects what we are and what we want
to be. Remaining faithful, we will manage
to bring to life what the brand represents.

Version 1.0

January 2022

Versatile innovation

Innovation is associated to creativity. It is
about a change or a modification that
means the creation or the launch of
something new. This way, innovation also
appears linked to progress.

Innovation produces wealth because it
positions new articles, opens or enlarges
segments and may create new jobs.

Versatile Is one who Is open to new ideas
and concepts, to work either independently
or as part of a team, and to carry out several
tasks or projects.
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] Brand DNA 1.2 Personality

Personality

The brand personality is a group of
emotional adjectives that describe our
distinctive way of acting.

The creator is the archetype that
represents us most, but we need to have
a little more of the lover. We became the
lover and we lost it. We need to recover
several things in order to manage to
romance

Version 1.0 January 2022 6
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‘passionate and
r rands, which
husiasm and
case. Th
i motiva :  live on
with passion a
enthusiasm.

desire
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[ Brand DNA 1.5  Values

Values

The values of the brand are those beliefs
that guide our behaviour and decisions In
all the areas of the business.

These attributes of the personality are
nourished with our purpose and the
archetype of the Creator, which is where
we will build the brand on. We include
one personality feature typical of the
Lover, since it belongs to us and it is
something where we can build on.

Version 1.0

January 2022

We are a team of tech
specialised in beaubys

We develop high quality products.

That is our priority.

We know what our &nts heed
and seek.

We adapt to you and
your needs.

KNOWLEE

QUALITY

PASSION




Tegoder Cosmetics Brandbook Version 1.0 January 2022 8

] ADN de la marca 1.4 Tono devoz

Voice & Tone il 2.

Voice & Tone is the element that defines Simple, close and elegant. Sure, with confidence.
not only what we say, but also how we Use a daily vocabulary, but Speak from the experience
say it. It is very important to have a polite. Seek to be and knowledge without
recognisable Voice & Tone understood by any type of instructing or being

people. arrogant.

3 4. D

Warm and passionate. Empowering. Careful.

Be evocative with your Communicate in an Avoid controversial

words. Build messages that assertive way, creating and conversations. Act as a
make your audience fall in building confidence in your mediator always basing on
love, but without being audience. truthful and confirmed
excessive. Go straight to the information.

point, and express your
idea in an attractive way,
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Purpose

Personality

Values

Voice & Tone

Brandbook

Version 1.0

Plataforma de marca

Versatile innovation

The creator

They are innovative
brands that always go a
step forward

\Xe are a team of
technicians who are
specialised in Beauty

KNOWLEDGE

Simple, close
and elegant.

January 2022

Innovation is linked to
progress and creativity.

They are passionate and

seductive brands, they
drive to life with passion
and enthusiasm

We develop high
quality products. That is
our priority

QUALITY

Sure, with
confidence

We know what our
clients need and seek

PASSION

Warm and
passionate

We adapt to you and
your needs.

A GILITY

Empowering

Careful
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Our brand is formed by a group of elements that help us build
the identity of Tegoder Cosmetics. The logotype, the colour and
the font are included among them



Tegoder Cosmetics

Brandbook Version 1.0

2.1 Logotype

This is the main logotype. It is
formed by the word "Tegoder”
in Philosopher font and the
descriptive tagline
‘Cosmetics’ in Raleway.

January 2022

TEGODER

COSM

ICS

1
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2.2  Clear space

The logotype is composed on
a graticule that allows us
creating symmetry and order
in the spaces. With the height
of letter T, we create the area
that must be always
respected so that the brand
breathes.

TEGODER

COSMETICS
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2 2.5  Secondary logotype

The symbol that goes with our

logotype are the letters TDC,

framed and placed at the top

and centred with the word 4 N\

Symbol
“TegOder”I m
This logotype helps in the
transition of what our brand \ J

was before, we will use it as
our second option and mainly
applied to packaging and

prOdUCtS. a T E G O D E R -

COSMETICS
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Brandbook Version 1.0

2.4 Secondary logotype clear space

The logotype is composed on
a graticule that allows creating
symmetry and order in the
spaces. With the height of
letter T, we create the area
that must be always
respected so that the brand
breathes.

January 2022

14
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2

Basic elements

Brandbook Version 1.0

2.5  Minimum sizes

The minimum sizes of the
logotype will be 200px In
digital printing and 25mm
printed width,

There is not a maximum size,
we can enlarge as much as
we can, whenever we
maintain a good resolution.

January 2022

TEGODER

COSMETICS

200 px

TEGODER

COSMETICS

25 mm

[

1

———/

TEGODER

COSMETICS

200 px

 \

10

——

TEGODER

COSMETICS

25 mm

15
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Brandbook Version 1.0

2.6 Logotype + emotional tagline

The emotional tagline is
‘Cuidamos de tu piel’ (We
care for your skin) written in
Extralight Raleway.This is the
order of the composition that
we must always respect.

January 2022

TEGODER

COSMETICS

Culdamos de tu piel

1

————

TEGODER

COSMETICS

Culidamos de tu plel

16
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Brandbook Version 1.0

2.7 Main colours

The brand Tegoder Cosmetics
will have this main colourway.
Neutral and warm colours that
we will use to compensate
and contrast with the
secondary colours of our
products.

January 2022

PANTONE P 169-1C

Egg
RGB 244 - 242 - 237

CMYK5-5-8-0
Hex #f4f2ed

PANTONE Neutral black C

Jet

RGB 45 - 45 - 45
CMYK71-61-57-70
Hex #2b2b2a

PANTONE 7535 C

Grullo

RGB 191 - 182 - 161
CMYK 27 -23-36 -5
Hex #bfb6al

White

RGB 255 - 255 - 255
CMYKO-0-0-0
Hex #{fffff

17
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Brandbook

2.8  Colour proportions

These are the illustrative
percentages that will help us
understand the proportion in
which we must use colour.

Version 1.0

January 2022

40%

20%

10%

18
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2 Basic elements

Brandbook Version 1.0

2.9  Secondary colours

We will always use our
secondary colourway applied
to packaging and products.
For this reason, it is endless,
new colours may be added
during the creation of new
lines.

We generally create them,
taking into account the current
colour of the line, so that we
obtain a gradual change. They
are colours having a high
contrast with respect to white
colour for a matter of legibility.

January 2022

Hex: #8db8ca

PANTONE
216 C

Hex: #812247

PANTONE
5275 C

Hex: #595477

PANTONE
7701 C

Hex: #055778

PANTONE
5753 C

Hex: #5e6638

PANTONE
447 C

Hex: #373935

PANTONE
7432 C

Hex: #bbbd82

PANTONE
547 C

Hex: #00303c

PANTONE
7449 C

Hex: #43273b

PANTONE
167 C

Hex: #c2b41b

PANTONE
7563 C

Hex: #d69a28

Hex: #bccced

19
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Brandbook Version 1.0

2.10  Development in two colours

When we cannot use the full
colour logotype, we can use it
in its corresponding versions
in two colour.

We must always assure its
correct legibility.

January 2022

TEGODER

COSMETICS

TEGODER

COSMETICS

TEGODER

COSMETICS

TEGODER

COSMETICS

20
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Brandbook Version 1.0

2.11  Applications of the logotype

The logotype will behave
differently depending on the
background we place it on.

Next, we can see the correct
uses of the logotype
depending on this variant.

January 2022

TEGODER

COSMETICS

TEGODER

COSMETICS

TEGODER

COSMETICS

TEGODER

COSMETICS

TEGODER

COSMETICS

21
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2 Basic elements

Brandbook

2.12  Wrong uses

The logotype is very simple to
apply. We can find herewith
some wrong uses we must
avoid

Version 1.0 January 2022

We will use the files provided and will never
modify them.

TEGODER

COSMETICS

We will not compress it

TEG

SMETICS

We will not create sub-brands that are not
included in the manual.

TEGODER

SMETICS

Whatever

We will not use any other font

We will not narrow it

TEG

COSMETICS

We will not change its colour

We will not rotate it

We will not add effects to it

COSMETICS

We will not use it on photographs with
complex backgrounds

22
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2.13  Main typography

Philosopher is a font..
(describir la tipografia y sus
formas, legibilidad,
caracterizacion... con lo que
representa).

It will be one of our main
typographies, and we will
combine it in different ways in
order to create headlines,
outstanding titles and
numerals.

January 2022

AaBbi

PHILOSOPHER

ABCDEFGHUKLMN
NOPQRSTUVWXYZ

23
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Brandbook Version 1.0

2.14  Secondary typography

As a complement, we will use
the font Raleway.

This sans serif typography
features because of (.) and
thanks to its good legibility,
we will use it for body text,
and also for headlines and
subtitles, depending on the
format.

January 2022

AaBpbi23

RALEWAY

ABCDEFGHIJKLMN
NOPQRSTUVWXYZ
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Tegoder has some personality attributes that we must transmit in
all our communications. We must have always in mind these
attributes, also in our photography.

25
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3

Photography

Brandbook Version 1.0

3.1 Visual window system

Our photography must create
a visual universe according to
our personality and brand
values. For such purpose, we
have chosen four photograph
typologies: people, close-ups
and textures, interaction with
products and products.

Interaction

January 2022

Close ups and textures

Products

26
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3

Photography

Brandbook Version 1.0

3.2 People

The first type of photography
we explain is that focussed on
people and their skin. Trying to
use natural light and be
different from the stock
iImages.

January 2022

27
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Photography

Brandbook Version 1.0

3.3 Close ups and textures

The second type are those
photographs with a very
stressed zoon that shows the
details and textures of the
products.

January 2022

28
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S

Photography

Brandbook Version 1.0

3.4 Interaction with products

Another type of photography
we will use will be those of
people using our products
and getting treatments.

January 2022

29
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3

Photography

Brandbook Version 1.0

3.5 Products

The photography of our
products must be always
covered down to the last
detail, paying special attention
to light and backgrounds.

January 2022

30
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3

Photography

Brandbook Version 1.0

3.6 Wrong uses

These are some advices of
things we must avoid when
we choose our photographs:

Images with an insufficient
quality and also pixelated.

Images with very flashy
colours and far away from our
colourway.

Photographs from stock
images that do not distinguish
ourselves from our
competitors.

January 2022

31
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The basic elements may build a powerful and versatile
communication system, but they must be integrated by
following certain application rules.



Tegoder Cosmetics

Brandbook Version 1.0

4.1 Logotype size

In order to get the logotype
size proportional and stable in
our pieces, we will calculate it
as follows: dividing the wider
side of the piece by 5.

January 2022

TEGODER

COSMETICS

33
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Brandbook

4.2  Stacked version

In vertical sizes we will divide
the wider size of the piece by
five in order to get the size of
the logotype.

Version 1.0

January 2022

SOILANWSOD

d4d4d0D4dL

34
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Brandbook Version 1.0

4.5 Logotype position

We will place the logotype,
whenever possible, centred at
the top or at the bottom of the
piece, always respecting the
safety area.

January 2022

TEGODER

COSMETICS

TEGODER

COSMETICS

35
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Brandbook

4.4 Margin

In all our pieces we will have
to leave a margin of, a
minimum of double of our T
height, on both sides and also
at the top and bottom.

Version 1.0

January 2022

TEGODER

COSMETICS

36
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4 System/Layout

Brandbook

4.5  Composition in typography

The text may be justified on
the centre or on the left,
depending on what the format
requires.

Version 1.0

TEGd)DER

1
COSMETICS

January 2022

TEGODER

COSMETICS

37
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/h

System/Layout

Brandbook

4.6 Composition with text box

This is one of our main
compositions.

It is formed by an image that
takes up the whole format on
which we will place a
coloured text box.

Version 1.0

January 2022

TEGODER

COSMETICS

58
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4

System/Layout

Brandbook

4.7 Size of the box

We will create the text box by
scaling the piece
proportionally.

Reducing it at intervals of 10%
with a minimum of 40% up to a
maximum of 100%.

Version 1.0

Examples

January 2022

40%

80%

100%

39
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4 System/Layout 4.8  Colour of the box

When we use colour boxes on
the photographs, we will use
our corporate colours with an
opacity of 90%.

TEGODER

ETIES

Nuestra historia.

El ultimo avance
para tu piel.

Tras decadas de dedicacion al mundo de la Estética al frente de sus
propias clin de belleza, el arisa Lavin decidio
condensar todo conocimientos y amor por el cuidado de las
s tecnologia e Tt $ers.ona5 fnrsu propia firma de cosmética profesional:

egoder Cosmetics,
a tu alcanze para crear la

rutina que te mereces.

de unir la naturaleza con
—

Jlogia.
w
T Ecg ST[ISSE R encuentr la Medicina Tr: onal China, y princip

vanguardis anto de origen natural como desarrollados por
dimientos bioctecnols 0s. La unién de esto:

del conocimiento permite apro

ofrecen, y plasmarla en una firma cosmética revolucionaria.

Color Egg al 90% Color Jet al 90%
de opacidad de opacidad



Tegoder Cosmetics

Brandbook

4.9  Position of the box

Once the proportions are
clear, we can move the box
INnside our composition and
line it up on one of the sides
and centring it with respect to
the length of that side.

Version 1.0

January 2022

4]
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Brandbook

4.10  Composition of the texts

Using our corporate fonts, we
can make different
compositions by establishing
different hierarchies by means
of sizes and weights.

Version 1.0

January 2022

Ejemplo de un titular
de Tegoder

Ejemplo de un titular
de Tegoder

Ejemplo de un subtitulo
de Tegoder

Opublibus, vero, nortim om-
moendetere telica ium reis con-
sultum sicipio stratal ictorbit fac
resces hortem pubis.

42

Ejemplo de un titular
de Tegoder

Ejemplo de un titular
de Tegoder

Ejemplo de un subtitulo
de Tegoder

Opublibus, vero, nortim om-
moendetere telica ium reis con-
sultum sicipio stratal ictorbit fac
resces hortem pubis,
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411  Composition of the texts

In order to avoid legibility
problems, we will change the
colour of the body depending
of the background that goes
with it. Examples of use for a
correct reading of the texts:

January 2022

Typography on
the corporate
colour Grullo

Typography on
the corporate
colour Egg

Typography on
the corporate
colour White

Typography on
the corporate
colour White

Typography on
the corporate

colour Jet

Typography on
the corporate

colour Jet

Typography on
the corporate
colour Grullo

43
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Tegoder counts on a wide range of products, that is why it is
important to have an order and differentiation among them.
Packaging will be one of our most important design elements.
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b Construction of products

Brandbook

5.1  Lines of products

It is very important that we
have a way to arrange and
classify all our lines of
products,

Version 1.0

- FACIAL

- BODY

January 2022

- Basic

- Facial cleansing and care
» Oil Clean

» Marine & Thermal

- Whitening Lux

- Absolute Fusion

- SPF

- Terapia del Masaje
- Cryodren

- Lipoglaucin

- Modelfit

- Densefirm

- MESOTHERAPY

- SPA

- Mesoterapia

- Harmony Spa

- TDC CLINIK

- TDC Clinik

- Deluxe

* Deluxe

* Deluxe Innovation
- Deluxe Advance

- Eye Care

- Men Skincare

- Premium

- Black Diamond

- Black Orchid Moon

45
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b Construction of products

Brandbook

b.2  Colours for facial lines

These are the colours
associated to all the lines of
the facial category. Since they
are mainly applied to the
printed pack, each one of
them has its own Pantone
Solid Coated code, in order to
assure that we always achieve
the same result.

Version 1.0

- Basic

PANTONE
Cool Gray 7C

Limpiezay
cuidado facial

- Deluxe

PANTONE
655 C

Deluxe

- Premium

PANTONE
447 C

Black
Diamond 1

January 2022

PANTONE
550 C

Oil Clean

PANTONE
216 C

Deluxe
Innovation

PANTONE
426 C

Black
Diamond 2

PANTONE
7701C

Marine
& Thermal

PANTONE
5753 C

Deluxe
Advance

PANTONE
7652 C

Black Orchid
Moon 1

PANTONE PANTONE PANTONE
7432 C 167 C 7565 C

Whitening Absolute SPF
Lux Fusion

PANTONE PANTONE
5497 C 547 C

Eye care Men
Skincare

PANTONE
7449 C

Black Orchid
Moon 2

PANTONE
660 C

Perfect Skin

46
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b Construction of products 5.3  Colours for body lines

These are the colours
associated to all the lines of
the body category.

- Body

PANTONE
Cool Gray 11 C

PANTONE PANTONE PANTONE PANTONE PANTONE
7593 C 5783 C 7563 C 5275 C 7504 C

Massage Cryodren Lipoglaucin Modelfit Densefirm Body Styler
therapy Age 50+
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b Construction of products

Brandbook

5.4  Colours for mesotherapy;,

spa and TDC Clinik

These are the colours
associated to the last three
lines. Mesotherapy, Spa and
TDC Clinik

Version 1.0

- Mesotherapy

PANTONE
514 C

Mesotherapy

January 2022

- Spa

PANTONE
55685 C

Harmony Spa Line

- TDC Clinik

PANTONE
2603 C

TDC Clinik

48
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b  Construction of products .5  Taxonomy

Taxonomy is the way we classify and differentiate our products. We
will do it by means of the colour, the design, the packaging and the
nomenclature itself.

In this chart, we show, in a general manner and using grey colour
as an example, how all our categories are differentiated.

................................................ -
1 1
1 1 1 1 1
1 1
1 1 1 1
. 1 1 1 1
Basic
™ ™
TEGODER TEGODER TEGODER TEGODER TEGODER TEGODER
COSHETICS COSHIETICS COSMETICS COSMETICS COSMETICS COSMETICS D
Nombre linea Nombre linea Nombre linea Nombre linea Nombre linea Nombre linea
PRODUCTO PRODUCTO PRODUCTO PRODUCTO PRODUCTO PRODUCTO
Descripciéon detallada escripcion detallada Descripciéon detallada Descripcién detallada Descripcion detallada Descripcién detallada PrOdUCtO
del producto. to. del producto. del producto. del producto. del producto.
Descripcion detallada
del producto.
TEGODER
pat pat COSMETICS

Individual and
unique design
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b.6  Texts and order

Our packaging is formed by a great
variety of pieces, boxes and labels.
For such reason, our intention will be
to unify it the most we can
throughout time.

This is the structural diagram we
must follow, as far as possible,
always respecting the order,
typography and colour.

Logotype

Raleway Semibold
in capital letters
With tracking 200

Raleway Extralight
with tracking 100

January 2022

We use the height of the "T"
to draw the frame

TEGODER

COSMETICS

PRODUCTO

Descripcion detallada
del producto.

Datos

Symbolin the colour
assigned to the line

Philosopher Italic with
tracking 50.
Colour assigned to the line

Raleway Regular with
tracking 100

50
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5 Construction of products

Brandbook \Version 1.0

b.7  Sides and upper part

These are the colours associated to
the last three lines. Mesotherapy, Spa
and TDC Clinik.

Raleway Reqgular

January 2022

Sides

Con las tecnicas dermatologicas
mas avanzadas e innovadoras
como referente, Tegoder
Cosmetics ha creado Absolute
Fusion, una gama de desarrollos
galénicos con el proposito de
conseguir la maxima eficacia

en el cuidado y tratamiento

de la piel, que han sido
exclusivamente seleccionados
para profesionales médico-
esteticos.

Upper part

TEGODER

COSMETICS

NOMBRE PRODUCTO

Raleway Semibold in
capital letter with
tracking 200.

b1
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We have developed a system of applications that maintains
the identity of Tegoder.

Take Into account that every time we make something
different, it could be damaging or minimise the brand impact.

02
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6.1  Business card

Size 85x55 mm

TEGODER

COSMETICS

NOMBRE APELLIDO
Cargo empresarial

+34 600 00 00 00
nombre@grupotegor.com

53
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6.2 Sheets

TEGODER

COSMETICS

Piel luminosa y sin manchas

La linea Whitening Lux se basa en la
cosmetogenomica para tratar eficazmente la
perdida de luminosidad y la aparicion de manchas
en la piel, al incorporar en sus productos un péptido
genoblanqueante e iluminador.

Jfcon::

0O i .78 FI. O

tegodercosmetics.com

TEGODER

COSMETICS

Anticipate a las
necesidades de tu piel

Descubre nuestra linea para pieles sensibles
Absolute Fusion, formulado con activos
hidratantes, nutritivos y protectores, que
previenen el envejecimiento de la piel.

b4
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Brandbook Version 1.0

January 2022

TEGODER

COSMETICS

Certificado de formacion online
Alba Santaolalla

ha completado su formacién en

Maderoterapia facial

15 de Septiembre de 2021

Formadora Tegoder Cosmetics Directora nacional Tegoder Cosmetics
M2 Angeles Lastra Berta Maruri

TEGODER

COSMETICS

Maderoterapia facial

La maderoterapia facial es una técnica de
masaje natural y no invasiva que se lleva
a cabo utilizando instrumentos de madera
con el objetivo de tonificar y reafirmar

el rostro para conseguir un efecto
rejuvenecedor y relajante.

Sesion de una hora: 50 €

Bono de cinco sesiones: 150 €

]
-.-|:I-:I' ..ll:J rI

1
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tegodercosmetics.com
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Absolute
Fusion Line

ABSOLUTE O2
EXEGEI

Dale un respiro
a tu piel.

tegodercosmetics.com

Cuidado integral del

contorno de los ojos

Comprehensive care
for the eye contour

4
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+34 94 454 42 00
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Size 210x297 mm.

Version 1.0

34 mm

January 2022

24 mm

TEGODER COSMETICS
GRUPO TEGOR

BIZKAIA

NOMBRE DESTINATARIO
DIRECCION DESTINATARIO
CCPP, CIUDAD

PAIS

Estimado destinatario:

At apellatint. Solorrum autempo rissim es ium rere, quam quae nem sunde opta-
tate ratur re vendigene simporest dolum num aute pe dioremo loraepel int uta-
quam quia vit voles pedi imin postios moluptatur aliam ratem velignis ipsumaque
ni amendae puditior sit mi, et acea quis qui inciissitia verio ex et magnita tetur,
inctecus exerfere desto et, erro eiciam net lam quam ide volo cusam a cum eve-
rio beaquatius sit is estint eari sinctest endia plab invent odit quam quo occum,
vendel ex eos sitatature offictoresti duciis est aut qui officiumet liqui si aligeni
menient erum ius ex eatur repre sit faccupta elitiorate dolupta tendige ndempos
unt litas everspi tatemqui officit re esecum voluptatiat est por apis aliquo volor
moles asit landunt otatur aborae sim quis ex eosam apelit re parciae pellestio.
Equii officiis reiundist, simin et pores asimper untibus.

Excerumet, utem sim ad quatetusdae nobis doloribusam dolorio rruptatistem
rempossimus.

Eleseque verum eum saepeditas vel mil mo di ommolum fugias ea consedis
que lanitatus de doluptat aliquid quam re, quatus, non prestem utatio eos por
adisquatem et et ius doluptaspel magnihi llauta debis veni unt idempos ipictur
siminctur sum harumende nis dolmolori qui

48170 ZAMUDIO (BIZKAIA) +34 94 454 42 00

ESPANA, TDC@TEGODERCOSMETICS.COM

14 mm
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Gorka Rubio

CEO de Grupo Tegor

+34 620 375 424
tdc@tegodercosmetics.com

www.tegodercosmetics.com

En cumplimiento de la normativa de proteccion de datos y de la legislacion vigente que aplica le informamos que el Responsable de Tratamiento es LABORATORIOS TEGOR, S.L. y tratamos la informacion que nos facilita con el fin de
cumplir el contrato y/o prestarles el servicio solicitado, asi como para la elaboracion de perfiles comerciales para el envio de la informacion relacionada con nuestros productos o servicios. La base juridica que legitima este tratamiento
es la ejecucion de un contrato y/o el consentimiento prestado por el interesado y el interes legitimo de la empresa. Los datos se cederan a terceros para el cumplimiento del contrato o servicio prestado. Usted tiene derecho a obtener
confirmacion sobre como en LABORATORIOS TEGOR, S.L. estamos tratando sus datos personales, por tanto, tiene derecho a acceder, rectificar o solicitar su supresion, oposicion o limitacion al tratamiento de los mismos. Mas informa-
cion en nuestra pagina web: www.grupotegor.com Tambien tiene derecho a oponerse al tratamiento de sus datos con fines comerciales en rgpd@grupotegor.com

Si usted lee este mensaje y no es el destinatario senalado, el empleado o el agente responsable de entregar el mensaje al destinatario, o ha recibido esta comunicacion por error, le informamos que esta totalmente prohibida, y puede
ser ilegal cualquier divulgacion, distribucion o reproduccion de esta comunicacion, y le rogamos que nos lo notifique inmediatamente y nos devuelva el mensaje original a la direccion arriba mencionada. Gracias

In compliance with the data protection regulations and the current legislation, we inform you that the Responsible for Processing is LABORATORIOS TEGOR, S.L., and we handle the information you provide us with in order to comply and/
or provide you with the requested service, as well as for the development of commercial profiles for the delivery of information related to our products or services. The legal basis that legitimises this processing is the execution of a con-
tract and/or the consent given by the interested party and the legitimate interest of the company. The data will be tranferred to third parties for the compliance of the provided service or contract. You have the right to obtain confirmation
about how we, in LABORATORIOS TEGOR, S.L., are processing your personal data, therefore, you have the right to access, rectify or request their deletion, oposition or limitation to the processing thereof. More information in our website

www.grupotegor.com. You also have the right to oppose to the processing of your data for commercial purposes in rgpd@grupotegor.com

If you read this message and you are not the designated recipient, employee or agent responsible for delivering the message to the recipient, or have received this communication mistakenly, we inform you that any disclosure, distribu-
tion or reproduction of this communication is totally forbidden and may be illegal, and we beg you to inform us immediately and to return the original message to the above mentioned address. Thank you.
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Este verano, no te olvides
de cuidar tu piel

Protegete con nuestra linea solar

TEGODER

COSMETICS

= :
i

TEGODER

COSMETICS

Déjate cuidar por
nuestros especialistas

A veces un masaje es todo lo que necesitas
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Matte paper bag in corporate colours.

Version 1.0

January 2022
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TEGODER
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TEGODER
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Cuidamos de tu piel.
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